
www.esource.com

Effectively Marketing Your Offerings
How to Use Stories and Data to Better Reach 
Your Residential and Business Customers

Luke Currin
Senior Manager, E Source

April 2018

2018 E Source Summit for the Tennessee Valley



© 2018 E Source | www.esource.com 2

We’ll Answer Three Questions

What stories should you tell customers about 
your offerings?

How can data and segmentation help you more 
effectively market your offerings?

How might we improve our efforts?
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Top 3 Marketing Challenges Facing 
Utilities in the Upcoming Year (2019)

Effectively marketing to unengaged customers

Turning awareness into program enrollments

Integrating marketing efforts into a broader 
customer experience plan
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“Marketing is not a department, it’s 
the story of how you create difference 

for your customers.”
—Bernadette Jiwa
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Novel products versus a commodity

Start-ups versus regulated monopolies

Highly specific audience versus everyone
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https://www.liveslides.com/download
https://www.polleverywhere.com/free_text_polls/K7gUiDiO2g3gOk7
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What stories 
explain the value of 

your offerings?
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Five Stories That Work

 You’re making my family’s life better.
 You’re making others’ lives better.
 You’re giving me more comfort and offering new 

technologies.
 You’re giving me more choice, control, and simplicity.
 You’re investing in the future.
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Innovative 
marketing 

approaches

Using 
segmentation 

to improve 
targeting

Source: Peoples Gas

Making My Family’s Life Better
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Innovative 
marketing 

approaches

Using 
segmentation 

to improve 
targeting

Source: Gulf Power (Instagram)

Making Others’ Lives Better
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Innovative 
marketing 

approaches

Offering Comfort, New Technologies

Sources: OG&E (Facebook), 
Snohomish County PUD (Instagram)
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Source: SMUD
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Source: SMUD
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Innovative 
marketing 

approaches

Giving More Choice, Control, Simplicity

Sources: Consumers Energy, Entergy
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Innovative 
marketing 

approaches

Giving More Choice, Control, Simplicity 
(cont.)

Sources: FortisBC (Instagram), SRP
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Innovative 
marketing 

approaches

Investing in an Exciting Future

Sources: PECO, ComEd
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Innovative 
marketing 

approaches

Investing in an Exciting Future (cont.)

Sources: Duke Energy, Xcel Energy, Portland General Electric (Twitter)
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E Source Energy AdVision
Growing database of 3,800 residential, business, and 
brand-related ads (including strategies and results)

Source: KCP&L
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We’ll Answer Three Questions

What stories should you tell customers about 
your offerings?

How can data and segmentation help you more 
effectively market your offerings?

How might we improve our efforts?
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https://www.liveslides.com/download
https://www.polleverywhere.com/free_text_polls/bbTtpdHNI9k3Zbz


22© 2018 E Source | www.esource.com 22

https://www.liveslides.com/download
https://www.polleverywhere.com/free_text_polls/bbTtpdHNI9k3Zbz


23© 2018 E Source | www.esource.com 23

https://www.liveslides.com/download
https://www.polleverywhere.com/free_text_polls/bbTtpdHNI9k3Zbz
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https://www.liveslides.com/download
https://www.polleverywhere.com/free_text_polls/bbTtpdHNI9k3Zbz
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E Source Can Help



26© 2018 E Source | www.esource.com 26

Low-Income Segmentation: Analyzing Diverse Customer Groups

Check Out Our Reports!

https://www.liveslides.com/download
https://www.polleverywhere.com/free_text_polls/bbTtpdHNI9k3Zbz
https://www.polleverywhere.com/free_text_polls/bbTtpdHNI9k3Zbz
https://www.esource.com/res-1700001-001/low-income-segmentation-analyzing-diverse-customer-groups
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https://www.liveslides.com/download
https://www.polleverywhere.com/free_text_polls/bbTtpdHNI9k3Zbz
https://www.polleverywhere.com/free_text_polls/bbTtpdHNI9k3Zbz
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https://www.liveslides.com/download
https://www.polleverywhere.com/free_text_polls/bbTtpdHNI9k3Zbz
https://www.polleverywhere.com/free_text_polls/bbTtpdHNI9k3Zbz


29© 2018 E Source | www.esource.com 29

Business Sector Marketing Profiles Resource Center

Check Out Our Reports!

https://www.liveslides.com/download
https://www.polleverywhere.com/free_text_polls/bbTtpdHNI9k3Zbz
https://www.esource.com/BIZ-RC-1/SMP-Resource-Center
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https://www.liveslides.com/download
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Residential Customer Insights Center
Growing database of residential customer survey 
data (filter by geography, year, demographics)
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Business Customer Insights Center
Growing database of business customer survey data 
(filter by size, sector, year)



© 2018 E Source | www.esource.com 33

We’ll Answer Three Questions

What stories should you tell customers about 
your offerings?

How can data and segmentation help you more 
effectively market your offerings?

How might we improve our efforts?
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https://www.liveslides.com/download
https://www.polleverywhere.com/free_text_polls/r6P1e9mCD8bvUm1
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https://www.liveslides.com/download
https://www.polleverywhere.com/free_text_polls/XOz1B7u3GVdFGly
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How Might We 
Improve Our 

Efforts?
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Three Actionable Takeaways

 Take a hard look at the stories you tell customers. 
Do you make a difference in their lives? Compare 
yourself to other utilities using Energy AdVision.

 Filter our data to better understand, target, and 
serve your residential and business customers.

 Ask E Source when you need research support!

https://www.esource.com/questions
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Luke Currin
Senior Manager, Marketing and 
Communications, E Source
303-345-9111     
luke_currin@esource.com

The MarCom Research Team: 
We’re Here to Help!

Meredith Ledbetter
Senior Analyst, Marketing and 
Communications, E Source 
303-345-9175     
meredith_ledbetter@esource.com

Lane Ginsbern
Analyst, Marketing and 
Communications, E Source
303-345-9169     
lane_ginsbern@esource.com

Jessica Bailis
Associate Analyst, Marketing and 
Communications, E Source
303-345-9159    
jessica_bailis@esource.com

mailto:luke_currin@esource.com
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Thank You! 
Please Fill Out the 

Survey
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