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Going 100% renewable
IS the new normal




Decarbonization IS
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Energy efficiency and technology
beyond our wildest dreams

Average Household Refrigerator Energy Use, Volume, and Price Over Time

= Ultrasonic clothes
dryers can dry clothes
with no heat in minutes

= Self-managing buildings
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3D printing/manufacturing

= Supply-chain impacts

= Affordable housing

= On-demand products

= All using a fraction of the energy originally needed
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Indoor agriculture and the future of food
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Electrlc moblllty and autonomous vehlcles




Robotics
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Introducing new culinary
prassbalities,

Source: Creator

This Burger Bot Makes Your Lunch with No Human Help, Wall Street Journal (June 21, 2019)
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https://www.wsj.com/video/this-burger-bot-makes-your-lunch-with-no-human-help/59F0787F-D9FF-4787-A51B-5CCD5F91D7F5.html




Competitive headwinds will continue

European energy companies are looking for global growth and
have North America in their crosshairs

0il Giant Shell Wants to Sell You Electricity

Imvestments in utility, car-charging business, solar firm come as British-Dutch company is planning fer
changing energy cansumptiontrends
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What does
1t all mean?
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I\/Iove from afocus on
commodities to a focus
on solutions
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Your customers are an asset

» Leverage trust

= Consider lifetime customer value

= Value the data you have

 Segment and target, and then laser target
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Customer experience for the future

Past Present Future
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Reactive Proactive
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We Cfn do It!




—Vince Lombardi
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Thank you!

Kenneth Black

Chairman, E Source
303-345-9102
kenneth black@esource.com

Have a question? Ask E Source!
Submit an inquiry: www.esource.com/question
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