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Program designers

Program Planner

Account reps

Corporate communicator

▪ Strategizes and executes communications, 

both monumental (big announcements) and 

day-to-day (outages), to the public and 

employees

▪ Success means news stories are balanced, 

the brand and reputation are healthy, and 

employees are informed and engaged

▪ Friendly, intense, connector, collaborator, 

busy, creative
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Program designers

Program Planner

Account reps

Social media manager

▪ Owns the strategy, operations, and ultimate 

success or failure of the utility’s social 

media channels

▪ Success means posts garner high 

engagement, executives understand the 

value of social media, and customers have 

a more positive perception of the utility

▪ Busy, analytical, busy, friendly, busy, 

creative, busy
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Program designers

Program Planner

Account reps

During outages, journalists often 

ask us the cause of the outage. 

How do other utilities phrase 

various causes of outages? 
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© E Source (Why and How to Communicate the Cause of an Outage)

https://www.esource.com/10085-001/why-and-how-communicate-cause-outage
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Account reps

We’re evaluating tools to 

monitor activity on our 

social media channels. 

What’s the most popular 

tool in the industry?
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© E Source (2018 Social Media Survey Results: Trends in Utility Social Media Strategies, Structures, and Priorities)

https://www.esource.com/com-1800002-002/trends-utility-social-media-strategies-structures-and-priorities


© 2018 E Source | www.esource.com 8

Program designers

Program Planner

We’re planning a brand 

campaign for the smart grid. 

How can we communicate its 

benefits in relatable ways?
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Research

© E Source (How to Communicate the Benefits of the Smart Grid)

https://www.esource.com/com-1700012-001/how-communicate-benefits-smart-grid
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Advertising Examples
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What brand-related social 

content works best with 

customers? We want our 

posts to be authentic, not 

to come off as propaganda.
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© E Source (How Are Utilities Engaging Customers on Social Media?)

https://www.esource.com/com-1800002-003/how-are-utilities-engaging-customers-social-media
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Program designers

Program Planner

Account reps

Our employee satisfaction 

survey showed that people 

aren’t proud to work here. We’re 

doing great things, but how can 

we share those with employees 

in an engaging way?
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© E Source (Strategies for Effective Internal Communications: How to Inform and Engage Employees)

https://www.esource.com/com-1700010-001/strategies-effective-internal-communications-how-inform-and-engage-employees
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E Source offerings for communicators 
and social media teams

▪ E Source memberships:

▪ Corporate Communications Service

▪ E-Channel Service

▪ Tools:

▪ Residential Customer Insights Center

▪ Business Customer Insights Center

▪ Consulting:

▪ Bill redesign

https://www.esource.com/corporate-communications
https://www.esource.com/web-mobile
https://www.esource.com/about-RCIC
https://www.esource.com/about-BCIC
https://www.esource.com/consulting
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Next steps

Visit the Learning Lab to try these tools

Schedule a meeting at the Forum with 

Luke or a Customer Success Director

Attend an upcoming online meeting; check 

out www.esource.com/events 

Call us after the Forum to schedule a time 

for us to meet with your team

Subscribe to monthly newsletters and 

weekly alerts
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For more information

Luke Currin

Senior Manager, Marketing and Communications, E Source

303-345-9111    luke_currin@esource.com

Jessica Bailis

Analyst, Marketing and Communications, E Source

303-345-9159    jessica_bailis@esource.com
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