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Program designers

Program Planner

Account reps

Residential and business marketers

▪ Aim to understand customers as well as 

they possibly can to reach the right 

audience, with the right message, through 

the right channel

▪ Success means more program enrollments, 

increased revenue, and improved customer 

experience

▪ Big-picture thinkers, data hungry, 

persistent, connected, collaborators
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Program designers

Program Planner

Account reps

How can we better reach 

and serve our low-income 

customers?
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© E Source (Residential Customer Insights Center)

https://www.esource.com/about-RCIC
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© E Source (Low-Income Segmentation: East North Central Census Division Profile)

https://www.esource.com/res-1700001-009/low-income-segmentation-east-north-central-census-division-profile
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Advertising insights

Source: Pacific Gas and Electric Co.
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Program designers

Program Planner

Account reps

We’d like to identify partners to 

help us reach small and midsize 

business customers. Who would 

customers trust most?
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© E Source (How Can Utilities Better Serve Up Energy-Efficiency Programs to Small Restaurant Owners?)

https://www.esource.com/members/BIZ-RB-3/BCIC-Infographic
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In-depth research

© E Source (Business Customer Research Project)

https://www.esource.com/biz-1700007-001/business-customer-research-project-2017
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Program designers

Program Planner

Account reps

We’re exploring some new 

products and services, and 

we’re curious about which 

ones customers want.
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© E Source (Customer Interest in Energy-Related Products and Services)

https://www.esource.com/res-1700014-001/customer-interest-energy-related-products-and-services
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© E Source (Customer Interest in Energy-Related Products and Services)

https://www.esource.com/res-1700014-001/customer-interest-energy-related-products-and-services
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© E Source (Business Customer Interest in Energy-Related Products and Services)

https://www.esource.com/10114-001/business-customer-interest-energy-related-products-and-services
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© E Source (Business Customer Interest in Energy-Related Products and Services)

https://www.esource.com/10114-001/business-customer-interest-energy-related-products-and-services
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Account reps

Does our marcom org 

structure look like others? 

What’s worked and what 

hasn’t?
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Utility insights

© E Source (Organizational Structures for Utility Marketing Departments)

https://www.esource.com/RES-F-57/Org-Structures


© 2017 E Source | www.esource.com 17

E Source offerings for marketers

▪ E Source memberships:

▪ Residential Marketing Service

▪ Business Marketing Service

▪ Corporate Communications 

Service

▪ Tools:

▪ Residential Customer Insights 

Center

▪ Business Customer Insights Center

▪ Consulting:

▪ Residential customer segmentation 

support in partnership with Claritas

▪ Business customer segmentation 

support

https://www.esource.com/marketing-residential
https://www.esource.com/marketing-business
https://www.esource.com/corporate-communications
https://www.esource.com/about-RCIC
https://www.esource.com/about-bcic
https://www.esource.com/consulting


© 2018 E Source | www.esource.com 18

Next steps

Visit the Learning Lab to try these tools

Schedule a meeting at the Forum with 

Luke or a Customer Success Director

Attend an upcoming online meeting; check 

out www.esource.com/events

Call us after the Forum to schedule a time 

for us to meet with your team

Subscribe to monthly newsletters and 

weekly alerts



© 2018 E Source | www.esource.com 19

For More information

Luke Currin

Senior Manager, Marketing and Communications, E Source

303-345-9111    luke_currin@esource.com

Jessica Bailis

Analyst, Marketing and Communications, E Source

303-345-9159    jessica_bailis@esource.com
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