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HISTORY

Launched in 2015

1,000+ EV charging 

stations

Largest utility-owned EV 

network in the US



Step 1: The Perfect Partner
“There is no amount of money that will get you in if you don’t share the same 

ethos”

Goal: Know your 

audience and find brands, 

partners, events where 

they are or want to be

Boulevardia

PBS Station

Arts Festival

Middle of the Map 

Band Festival 

Kansas City 

Royals



Step 1: The Perfect Partner



Step 2: Make it Shareable, Memorable & 

Measurable 



CCN MICROSITE

One-stop destination that’s 

readable and fun

Consumer-focused approach 

to driving electric 
Not too technical for prospects

Focused on more than one brand or vehicle

Show people just like them who drive EVs

Communicate the benefits of the CCN





Step 3: Touch, Feel & Take Home



KCP&L Connect is linking our community.
• Customers want a place to go for information

• A point for outreach, help understanding technologies
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Questions?


