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Give us feedback about this article

If you work in utility social media, corporate communications, marketing, or channel management, we want to
hear from you. Tell it to us straight in the comments below.

Utilities should be tracking social media metrics to understand:

How often people interact with their content
How interested people are in their content
How familiar their audience is with utility products, programs, and services

To stay on top of trends, we monitor over 150 utility social media accounts across the US and Canada and
publish a monthly report for members of certain E Source subscriptions. We also publicly highlight some social
successes in a quarterly blog post.

We use engagement metrics to determine the top-performing posts. This is a great way to tell if your audience
cares about what your utility posts on social media and what they want to see more of.

Here are some trends from the past three months and a noteworthy social media strategy from BC Hydro.

Top trends from April, May, and June 2024

Celebration and appreciation were the buzzwords of the past few months. Utilities appreciated lineworkers
and other employees who work in harsh conditions to keep services running and they offered safety tips for



National Safe Digging Month. And sprinkled throughout were messages honoring lots of holidays.

Celebrate holidays big and small

Having some fun and celebrating holidays lets your utility share its brand and personality. You can create high
engagement and get a positive reaction from your audience. When sharing holiday posts, consider going one
step further and highlighting how your community and employees celebrate.

When sharing holiday posts, consider going one step further and
highlighting how your community and employees celebrate.

Many utilities accomplished this by sharing information about how they celebrate major and minor holidays,
including:

Earth Day
Arbor Day
Safe Digging Month
Memorial Day
Mother’s and Father’s Day
Juneteenth
Pride Month

Utilities also took the opportunity to thank employees on employee appreciation days.

Celebrating holidays shows a company’s commitment to all communities and individuals. It signals to
employees, customers, and communities that the utility is a member of the community it serves, promoting a
sense of belonging and fostering inclusivity.

Give thanks and gratitude to employees when restoring service

Utilities continuously use social media to communicate information about outages and emergencies. Sharing
disaster and storm updates on social media platforms helps customers understand how their service can be
affected and reaches customers where they are.

Utilities have also been using social media to highlight the important contributions of their employees,
including small actions that can have a big impact. These posts help the public recognize the skills and
dedication of utility workers.

The top-performing social media posts from Q2

There were a lot of high-performing posts from April through June 2024. Below are the top-performing utility
social media posts from Facebook, Instagram, TikTok, X, and YouTube for the quarter.

https://www.esource.com/report/426240516n/use-data-and-collaboration-ensure-success-your-crisis-communications-plan


Top-performing social media posts by platform

TikTok

Hydro-Québec is now on TikTok! And with its first video, it gained major traction with over 175,000 views.
The video has over 6,000 likes, more than 500 comments, and another 500 shares, with an engagement
total of 7,950. The utility has stayed active on the platform, responding to customers’ jokes, questions,
and comments.

@hydroquebec

C'est quoi ça Tiktok?

♬ son original - Hydro-Québec

Instagram

PECO hosted a summer safety event, featuring a slip-and-trip simulator to provide kinesthetic training
and teach proper techniques to avoid falls. The post has over 27,000 likes and 60 comments, with an
engagement total of 27,228. There were customers in the comment section asking about slip-and-trip
simulators, but the utility had an automatic response of operation hours and emergency reporting,
causing a bit of comical confusion.

View this post on Instagram

A post shared by PECO (@pecoconnect)

Youtube

Who doesn’t love a good demolition video? After 110 years, Alabama Power demolished Plant Gadsden
and shared the footage on YouTube. The video has received over 1,370 likes (comments were turned off).

Facebook and X

CenterPoint Energy expressed appreciation to workers from mutual assistance networks, as well as its
employees and contractors for collaborative efforts in restoring power in Houston. The comment section
was filled with gratitude from customers. The post had around 18,000 reactions, almost 2,000 comments,
and about 5,000 shares. With an engagement total of 24,868, this was the top post on Facebook and X.

https://www.tiktok.com/@hydroquebec?refer=embed
https://www.tiktok.com/music/son-original-Hydro-Qu%C3%A9bec-7364405307593722630?refer=embed
https://www.instagram.com/reel/C8CUhVoxRV2/?utm_source=ig_embed&utm_campaign=loading


A look into BC Hydro’s trend-driven social media strategy

We talked with BC Hydro about what’s been performing well in its social media strategies. The utliity has been
successful in its social media efforts, reaching 100,000 followers on Instagram in 2024 and launching a TikTok
account in September 2023. BC Hydro believes that treating social media as the primary medium of its
customers is the key to its success. The utility knew that content wouldn’t matter unless it engaged the
audience and found ways to resonate with viewers.

Explore more social media trends and be our next case study

Members of the E Source Business Marketing Service, Corporate Communications Service, or Residential
Marketing Service can dive into all the metrics in our latest reports:

A look into BC Hydro’s social media strategy
Learn about the top-performing social media posts in May

Members can also contact us to be featured in one of our upcoming reports.

Not a member but interested in exploring more? Contact us today.

BC Hydro’s main goals are to:

Drive engagement
Grow followers
Post daily videos on TikTok and Instagram

The utility’s strategy focuses on producing vertical video content, staying updated on trends, and repurposing
content across channels. By consistently posting ad hoc videos and “unhinged” content, BC Hydro has seen
increased engagement and conversations with followers, prioritizing audience interaction and matching
customers’ tone and lingo to foster growth.

The utility’s dedicated social media team attributes its achievements to a consistent strategy over the past 18
months, emphasizing the importance of video production and trend responsiveness.
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